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Sales performance analysis: monthly and weekly trends Monthly order growth
Strong monthly revenue growth from April to June. Steady growth in unique orders from April to June, indicating increasing
Overview Thursdays and Tuesdays. highest-performing days for both sales quantity and revenue. customer activity.
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COFFEE HOUSE DASHBOARD | Orders analysis

Revenue breakdown by order size

Qverview of revenue distribution across order sizes.
Highlighting of the average number of items per 100%
order.
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Product Contribution by name
% of total revenue contributed by each product
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y Distribution of unique orders across hours of the day.
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